The Digital Studio

Mr. Ruez    Paul@RuezArt.net
Weekend Projects – Due Monday Feb 5, 2007
Remind your contact people (you have phone numbers)!

Use complete sentences, correct grammar, spelling and punctuation. Head your paper correctly. Use a title. Have another person proof-read your rough draft before you type it and turn it in on Monday.

Purpose: Look at the graphic communications being produced by the professionals and learn. See what is selling and get new ideas and you will improve what and how you create your graphic communications.

A. SuperBowl Ad Analysis: 
Formally type at least two paragraphs - Watch at least one SuperBowl ad and discuss what you have seen. You may be able to watch the ads on your computer: http://humor.about.com/cs/advertisinghumor/a/ds020402.htm
… or look them up on the sponsor’s web sites. Search for other sites.

Include and/or itemize the following: (Use Rubric on other side)
1. Name of product, race of actors, primary colors noticed in ad, primary message noticed in ad, logic of ad (skinny sober looking people drinking lots of beer – not logical. Driving a car very fast to sell a regular car – not logical). 
2. Target Audience (demographics): 
· Who is the ad trying to get something from? Gender, race, age, economic background (rich, poor, middle income people). 

· What is the ad trying to get the target to do?

· Does the ad work? Why?

3. As a graphic artist/designer/Photographer… what would you have done differently in designing this advertisement?  Be specific. General or unclear answers do not count. Use examples – compare your suggestion to another ad to describe what you are talking about. EC: submit sketches (story board).
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Weekend Project:    Superbowl Ad Analysis – Super Payback for your grade
Getting paid for your work. – Assignment on other side

	Necessary Elements
	Max Pay
	Your Pay

	Uses at least 2 paragraphs?
	5+5
	

	Identifies the target Audience (demographics)?
	5
	

	Names the specific product, race of actors, primary colors noticed in ad?
	5 + 5
	

	Names primary ad message and states opinion about the logic of ad? 


	5 + 5
	

	States if the ad works? Why?


	5

	

	Uses correct grammar?


	5
	

	Uses correct punctuation / capitalization?


	10
	

	Typed


	20
	

	Headed correctly


	5
	

	Uses title


	5
	

	Uses clean un-wrinkled paper


	5
	

	States what is the ad trying to get the target to do?


	5
	

	What would you have done differently? Is clear, specific and uses examples.
	5
	

	Total Pay Possible
	100
	


